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Keywords: Background and Purpose: The most important decision-making factor for parents in choosing the
Permission marketing, best center for the initial education of children, which has a significant impact on their mental health
privacy concern, when they enter society, is reaching parents and establishing interactive communication, providing
service companies, explanations and services of kindergartens. The current research was carried out with the aim of
kindergarten, knowing the set of effective factors in allowing parents to communicate with Kindergartens
mental health (companies providing services), emphasizing the role of privacy for parents and children.

Method: This research was conducted in 2 qualitative phases. First: A Meta-synthesis with a review
of over 150 domestic and foreign articles, Second: Content analysis with semi-structured interviews
with 25 professors, managers, and special customers of kindergartens in Guilan province. In phase
2, coding was done and the model obtained from phase 1 was analyzed using the fuzzy-Delphi
method .The Kappa kohen coefficient was calculated to measure the reliability.

Results: The indices of the model obtained from the Meta-synthesis phase of "Privacy concern®,
"Disposition toward privacy" and "Permission™ together with a weight of 0.065 had the highest
weight and the second rank was the index of "culture™ with 0.062. In phase two, from the point of
view of social presence managers and experts, "App permission concerns"”, "Previous online
experience” and "Costs (intrusiveness)" were below average and should be removed from the
resulting model. According to the Kappa-Cohen coefficient (0.795) and its significance level,
according to research experts, the test has acceptable reliability in the fuzzy part. Also, in this phase,
based on the opinion of experts, "Culture" was considered as an effective factor in the model.
Conclusion: After measuring the model obtained from the (Meta-synthesis phase) by experts and
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Introduction

Today, due to the crowd of advertisements and the greater
awareness of customers (parents), the possibility of
communication has become more difficult and they often do
not respond to marketing communications and even consider it
a nuisance, but research has proven that it is possible to reach
potential customers with relevant and specific messages (1).
However, customers usually perceive such messages as an
invasion of their privacy, which creates a great challenge for
companies (2). To address these concerns and meet legal
requirements, prior parental consent provides an interesting
option for future engagement. This concept, called permission
marketing, refers to direct marketing activities that require the
consent of customers to contact a particular company. These
messages are personal, relevant, beneficial, and mutual (4).
Permissions not only positively affect the response to
interactive marketing activities (5), but are also a legal
requirement for companies that use marketing media.
Unfortunately, organizations do not always use appropriate
mechanisms to prevent accidental or intentional violations of
customer privacy (17).

In case of inappropriate communication between
kindergartens with parents and failure to receive and provide
information from them, the examination and selection process
of kindergartens did not take place properly and children's
presence in kindergartens will be accompanied by challenges
and their mental health will be exposed to harm. Basic access
to parents and advertising in the field of kindergarten features
requires a special emphasis on protecting the privacy of parents
and children. Therefore, with a forward-thinking approach,
kindergarten managers recognize that addressing the privacy
concerns of parents and children is a strategic necessity.
Therefore, there is a managerial need to develop a deep
understanding of the impact of parents and children's privacy
concerns and strategies going forward. The current research has
been conducted with the aim of achieving effective factors in
allowing the parents of children to provide kindergarten
services to them with an emphasis on preserving their privacy.

Method

This practical and qualitative research was done in two
discovery stages. In the first phase, by studying 150 articles
from the background of research and theoretical foundations in
this field, by meta-synthesis method and by searching
keywords such as privacy, permission marketing, companies
providing educational services, violation of privacy, and... the
most important aspects privacy was studied in permission
marketing. These articles were scored based on the COREQ 32-
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item (42) consolidated criteria for reporting qualitative studies.
Articles with scores between 22-27 “average”, and articles with
28-32 score, “excellent” were selected. By performing literal
and keyword coding, a set of factors and factors affecting
permission marketing and especially privacy were extracted.
Since the relationships between the factors can be extracted
with the meta-synthesis method, in the end, a model with these
extracted factors was obtained. The results were evaluated and
reviewed under the guidance of the focus group (consisting of
supervisors, researchers, consultants, and professors of
psychology and law). Then, in the second part of the research,
through the sampling of a skilled person (expert) from various
types of targeted sampling with a content analysis approach, a
semi-structured interview with 25 experts (university
professors and managers related to the subject) as well as with
old and special customers of kindergartens Guilan province
(considering that privacy in this type of marketing is against
them) was done. These interviews were carried out to the point
of saturation until a new component wasnt mentioned in the
interviews. Based on the information obtained from the
interviews, three types of open, central, and selective coding
were performed and the final model was presented with
screening based on the fuzzy Delphi method. In order to
determine the reliability of the first and second qualitative
phases, the Kappa-Cohen coefficient (agreement between two
coders) was calculated.

Results

In the meta-synthesis phase, a model with a set of effective
factors was obtained with a Kappa-Cohen coefficient of 0.793,
which was very similar to the factors extracted from expert
interviews. After the runs of the two phases of fuzzy-Delphi, it
was determined: the indices of "privacy concerns",
"Disposition toward privacy” and “permission" have the
highest weight with a weight of 0.065, and the index of
"culture” is in the second place. With a weight of 0.062, the
average of the indicators is equal to 0.055, and therefore the
indicators of “personality (agreeableness, extroversion)",
"gender”, "age", "awareness of privacy"”, and "perceived
control level" were observed. ", "Trust", "Normative belief",
"Risk", "Benefits (personal communication, control of
customer information)” and "Application users' intention to
accept" according to the approved experts and indicators of
"Social presence", "App permission Concerns”, “Prior Online
Experience” & “Costs (Intervention)” were below average and
should be removed from the model resulting from Phase 1. In
this section, the Kappa-Cohen's coefficient was 0.795, which
according to the experts of the research has acceptable
reliability. Interviews with experts were conducted based on
table (1):

Tablel. Interview protocol

Semi-structured in-depth

interview type

25 interviews with experts, professors, loyal customers of service companies
17 face-to-face interviews, 6 interviews by phone, 2 interviews by email & social networks
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Number of interviews
How to conduct interviews
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4.5months
Total:642 minutes
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The approximate time for
conducting interviews
Total interview time

1. What are the effective variables in permission marketing in companies providing kindergarten services?
2. What is the appropriate permission marketing model in explaining the role of privacy in companies providing

kindergarten services?

3. What is the role of privacy in permission marketing in companies providing kindergarten services?
4.In the first phase of the research, which was conducted in a meta-synthesis way, we obtained the following set of

questions

factors, models, relationships from among about 150 foreign articles and a few domestic articles in this field &
announce the obtained relations. Do you agree with the findings? Do you have other factors or factors in mind that

we havent included?

Rasht, Anzali, Lahijan, Fuoman, Langruod
1 expert, 6 masters, 18 PhDs
audio recording, note-taking, sending the interviewee's own questionnaire &writing

open coding & selection based on content analysis

Maxqda
is completely confidential
8FM &17 M
is 40-55 years

locations
The level of education of the
interviewees
record the interviews
How to analyze the
interviews
software
security
Gender
common age

Conclusion

Because customer information is vital for providing highly
personalized services, including behavior-based advertising
(1), customers usually perceive such messages as an invasion
of their privacy, and this creates a great challenge for
companies (2).

In order to answer the central questions of the research, we
systematically reviewed the previous research and reached the
initial model resulting from the background of the research,
which emphasized the role of the privacy of parents of
kindergarten children in obtaining their permission.
Permissions positively affect response to interactive marketing
activities (5).

Since no research was found in the field of compiling a
comprehensive model, in order to answer the main question
regarding the effective variables in permission marketing in
companies providing services (kindergartens), and a set of
factors of permission marketing in kindergartens in Guilan
province, and its appropriate model in explaining the role of
privacy; In-depth semi-structured interviews were conducted
with 25 experts of Guilan province and kindergarten managers
(as atool for collecting information) and the categories and then
the main codes were extracted using the content analysis
method and based on fuzzy-Delphi. With the MaxQDA
software, the main categories of extraction and screening of the
output factors from the interviews and reaching consensus and
group agreement were carried out in two stages of the fuzzy-
Delphi, and at the end, the final research model with 14
extraction factors and relationships was obtained based on the
opinions of experts and the model resulting from the meta-
synthesis stage. The reliability of steps 1 and 2 was confirmed
by the Kappa-Cohen coefficient.

The privacy factor has a great impact on all aspects of society,
family and individual, especially in children who today are
connected with virtual world and the Internet more than before.

They are exposed to serious harm caused by the consequences
of violating their privacy and disclosing information about
themselves and their families. Therefore, it was suggested that
children's families and daycare centers protect children's
privacy and prevent endangering children's mental health.
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